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以下の問題１、問題２について解答しなさい。 

 

 

問題１．次の英文を日本語に訳しなさい。 

 

Throughout history, technological change has brought economic restructuring and 

periods of rising inequality. Since the Industrial Revolution some 200 years ago, 

economic development has progressively widened, deepened and accelerated, in part due 

to the interplay of technological innovation and global integration. Yet the 

Industrial Revolution also posed significant challenges for workers. In early 19th-

century England, for example, output per worker increased due to the introduction of 

new technologies, but real wages remained stagnant. 

While automation lowered the cost of consumer goods and eventually spurred the 

emergence of new industries, these long-term benefits offered little immediate relief 

to those displaced by technological change. It was only in the latter half of the 

century that wages began to rise in line with productivity, among other reasons 

because an expanding capital stock enabled productivity gains to translate into real 

income growth. 

 

（出所：World Trade Organization, World Trade Report 2025: Making trade and AI work 

together to the benefit of all,（A. Introduction p.17）,2025 ） 
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問題２．次の英文を日本語に訳しなさい。 

 

How Competitive Advantage Emerges and Is Sustained 

To understand how competitive advantage emerges, we must first understand what 

competitive advantage is. Most of us can recognize competitive advantage when we see 

it： Wal-Mart in discount retailing, Singapore Airlines in long-haul air travel, 

Google in online search, Embraer in regional jets. Yet, defining competitive advantage 

is troublesome. At a basic level we can define it as follows： When two or more firms 

compete within the same market, one firm possesses a competitive advantage over its 

rivals when it earns (or has the potential to earn) a persistently higher rate of 

profit. 

The problem here is that if we identify competitive advantage with superior 

profitability, why do we need the concept of competitive advantage at all?  A key 

distinction is that competitive advantage may not be revealed in higher profitability 

- a firm may forgo current profit in favor of investing in market share, technology, 

customer loyalty, or executive perks. 

 

（出所：Robert M. Grant, Contemporary Strategy Analysis, Eighth Edition., Wiley, 2013, pp. 

171-172） 
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